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CY2018 CMS Medicare Marketing Guidelines (MMG) DOs & DON’Ts Agent Summary 
Based on  MMG  released  7/20/2016 – CMS generally  updates MMG  annually 

  MMG is Chapter 3 of Medicare Managed Care Manual & Chapter 2 of Prescription Drug Benefit Manual 
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1 Educational Events  –  must  be  reported to  Aetna 
  Definition
  Advertising
  Enrollee/member-only  events – educational or marketing/sales
  Health fairs/senior expos – educational or marketing/sales  
  Business cards 
  Permitted & prohibited activities 

MMG  Sections: 
70.3  
70.3.1  

2 Enrollment Form – Required Materials MMG Section: 
30.6  

2 Health  Care Settin gs   &  Marketing/Provider-Based  Activities  
  Required approval by  Aetna/Coventry  in advance 
  Common areas
  Restricted areas 
  Provider-based activities
  Permitted & prohibited activities

MMG  Sections: 
70.5  
70.5.1  

2 Mailing  Statements & Obtaining  Prior Authorization & Sending Non-plan/ 
Non-health Information Once Prior  Authorization is Received  

  Required mailing statements
  Opt-in authorization
  Non-plan and non-health related content

MMG  Sections: 
Appendix 5  

160.3  
160.4  

3 Marketing Activities & Plan Responsibilities & Anti-Discrimination  
  Start date for AEP marketing – not before Oct. 1 
  Start date for soliciting and accepting AEP applications – not  before Oct. 15 
  SNPs and limited enrollment 
  Targeting specific beneficiaries (cherry picking)
  Discrimination 
  Aggressive marketing behaviors

MMG  Sections: 
30  
30.4  

MIPPA Ruling 

3 Marketing  Materials & Star Ratings  & General Requirements & Disclaimers  
  Using materials previously  reviewed by  Aetna/Coventry
  Materials submitted via Aetna/Coventry  to  CMS 
  Required CMS approval notation 
  Required disclaimers
  Star Ratings information 

- Not permitted to display  or  release until CMS releases on MPF (Oct.)
  Low  Performing Icon (LPI)
  Marketing non-health related products (cross selling)

 

MMG  Sections: 
30.3  
30.10  
40  

Appendix 5  

3 Meal Prohibition  
  Marketing/sales events
  Educational events

MMG  Section: 
110.3  

4 Permission-to-Contact Form / Telephone Contact  
  Requirements prior  to outbound calls to Medicare beneficiaries
  Referred beneficiaries

MMG  Section: 
80.4  
80.4.1  

Appendix 2  
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4 Prohibited Terminology/Statements 
  Misrepresentation 
  False impression of representing a government agency 
  Absolute superlatives 
  Qualified superlatives 
  Comparing organizations 
  Use of term “free”   

MMG  Sections: 
40.4  

Appendix 2  

4 Promotional Activities, Nominal Gifts, Rewards & Incentives 
  Definitions 
  Nominal gifts  
  Promotional activities  
  Rewards & incentives  
  

 

Permitted & prohibited activities 

 

MMG  Sections: 
110.1  
110.1.1  
110.2  

5 Referral Programs (Enrollee/Member)  
  Solicitation for leads  - from enrollees/members only 

MMG  Section: 
30.8  

 

5 Related Laws  & Regulations  
  Americans with Disabilities Act of  1990  
  Section 504 of Rehabilitation Act  
  Section 508 of Rehabilitation Act  
  Section 1557 of Patient Protection and Affordable Care Act  
  Plain Writing Act of 2010  
  HIPAA Privacy  Rule  

 

  U.S. Postal Service – Domestic Mail Manual  

MMG  Section: 
Appendix 2  

5 Scope of Appointment & Walk-ins & Beneficiary  Initiated 
Individual/Personal Marketing Appointments – One-on-One Marketing  
Appointments 

  Definition 
  Attaching SOAs to paper applications before summiting to Aetna or  Coventry 
  Signed agreements 
  Telephonic agreements 
  Additional SOA required at same appointment  
  Walk-in or unexpected beneficiary 
  Permitted & prohibited activities 

 

MMG  Sections: 
70.4.2  
70.4.3  
70.4.4  

6 Seminars – Marketing/Sales Events  – must  be  reported  to  Aetna  
  Definition 
  Formal & informal events 
  Marketing  non-health care products (cross selling)  
  Reporting events  
  Verification Form  
  Use of Aetna/Coventry  sign-in sheets 
  Soliciting/accepting AEP applications – Oct. 15 to Dec. 7 
  SOA not required; do not obtain one 
  Enrollment Form attachments 
  Cancellations & changes 

- Inclement weather 
 

 

 Permitted & prohibited activities 

MMG  Sections: 
70.4  
70.4.1  

8 State Licensure & Appointments Laws: Agents/Brokers MMG  Section: 
120.1  
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8 Training  & Testing:  Agents/Brokers  
  MA/MAPD/PDP Certification Components

- AHIP/ FWA/ General compliance/ Non-discrimination training & exams
- Aetna Core training & exam 
- Aetna Part D training & exam 
- Aetna MAPD Overview  training & exam 

  Part-D only  Certification Components
- AHIP/ FWA/ General compliance/ Non-discrimination training & exams
- Aetna Core training & exam 
- Aetna Part D training & exam 

  Require
  

d 
 

Market-Specific Training
o

MMG  Sections: 
120.3  

Aetna’s training process  

8 Unsolicited  & Permissible Contact: Electronic/ Marketing/  Telephonic/ 
Outbound Calls  

  Referred beneficiaries must contact plan or agent 
  All marketing through unsolicited contact is prohibited
  Electronic communications
  Opt-out process 
  Marketing contacts
  Telephonic contacts
  Outbound calls
  Permitted & prohibited activities

MMG  Sections: 
70.1  
70.2  
80.4.1  

Appendix 2 & 5 

10 Websites & Social/Electronic Media & Electronic Enrollment   
  Refer to MMG, Section 100 for detailed requirements
  Obtaining Aetna/Coventry’s approval
  Electronic enrollments

MMG  Sections: 
100  
100.3  
100.5  

©2017	Aetna	Inc. 	Internal	Use	–	Broker/Agent	Only	 REV:	8/7/2017	 ‐	Page	3 


	CY2018 CMS Medicare Marketing Guidelines (MMG) DOs & DON’Ts Agent Summary



